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approval has been granted by the Dean of Campus Life of a plan that assures  
compliance with the law.

  4.  HMC events are defined as any on-campus event. In addition, those off-
campus events that may be identified as being an activity of the College will 
also be governed by state law and HMC standards of conduct.

 B.  Students are responsible for abiding by the California alcohol laws and these 
HMC standards of conduct. Failure to abide by the law or standards of conduct 
will result in disciplinary sanctions.

 C.  As to the use of drugs, federal and state laws govern actions by all members of the 
Harvey Mudd College community. As required by law, HMC has established 
rules regarding the possession and use of drugs that are consistent with the 
federal and state laws governing drug use: it is unlawful to manufacture,  
possess, sell or use controlled substances. Failure to abide by the law will result in 
disciplinary sanction.

Dry Week
The Dry Week policy is in effect during Orientation and the first week of classes. In order 
to not complicate the ability of new students to get to know the College community, there 
is a moratorium on alcohol consumption by all students through Saturday evening, Sept. 
7, 2013. Other campuses may have different ending times. As decided by  ASHMC, Dry 
Week begins for Summer Institute  students when they arrive on Thursday, Aug. 1, and 
for all students on campus when mentors arrive on Friday, Aug. 2. Being “dry” means 
alcohol may not be consumed on campus. If alcohol is consumed elsewhere (in strict 
moderation, by people over 21) and behavior upon return to campus is not drunken, 
disruptive or involves “hanging out” with first-year students, this is considered OK. A 
modified form of Dry Week applies to the Admitted Student Program in spring. Illegal 
drugs, of course, are similarly prohibited during Dry Week.

PUBLICITY POSTING POLICY
(As of June 2008)

HMC Posting 
Posters, signs, banners and table tents serve an important purpose on our campus. They 
communicate upcoming events and activities and disseminate information on important 
issues. All posting must comply with the guidelines set forth in this policy. Publicity 
relating to an alcoholic event requires the approval of the Dean of Students Office and 
may be denied approval if it does not comply with the guidelines set in “Content.” All 
posting must comply with the following specifications. Any posting for an alcoholic event 
must comply with the social posting policy given in the “Party Planning Packet” as well 
as this policy.

Placement
 •  Posting is not allowed on doors, windows, light fixtures, personal property, the 

ground or any other non-permanent structure, unless the owner/resident agrees 
to the postering.

 •  All posters need stamped approval by the Dean of Students Office prior to  
duplication. Stamping allows for 5-College posting as well.

 • Publicity may not be placed on top of other publicity.

 •  Platt Campus Center: posting is allowed on the south-facing wall on the east side 
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of Platt and on bulletin boards only. There is no posting allowed in the Platt 
courtyard. Flyers may not be stuffed into all student mailboxes.

 •  Posting is not allowed on the west end of Platt or the interiors and exteriors of the 
academic buildings.

 •  Chalking must be approved in advance by the Dean of Students Office and the 
Senior Director, Facilities and Maintenance.

 •  Hoch-Shanahan Dining Commons: posting is allowed on the north-facing wall on 
the east side of the building, on bulletin boards and on the inside tables only. 
“Clothesline” posters must be approved and hung by the Dean of Students  
Office. There is no posting allowed in the courtyard and no posting on any walls 
west of the entrance doors. Posting on the donor wall is not allowed.

 •  Academic and Administrative areas: posting is allowed on bulletin boards only. 
Permission to post publicity must be granted by the academic department where 
the bulletin boards are located.

 •  Any publicity not adhering to this section may be removed by anyone.

Content
 • Publicity may not contain any reference to alcohol, drugs or violence.

 •  Publicity must not advertise events that restrict attendance on the basis of age, 
race, religion, color, disability, sex (gender or gender identity), sexual orientation, 
national origin, ethnic origin or political affiliation.

 •  All publicity must contain, on each separate poster, the contact name of one  
individual and the means by which to contact them. Allowable contact  
information includes dorm name and room number, telephone number or  
email address. If publicity does not contain contact information, it may be  
removed immediately by anyone.

Clean-Up
 •  Publicity removal is the responsibility of the organizing party that initially posted 

the publicity and must be done in a timely manner. Chalking may  
require power washing for removal. Those expenses will be charged to the  
hosting party.

 •  Posters may not be removed before the end of an event unless done so by the  
organizing party or deemed offensive and removed under the guidelines stated 
under poster removal.

 • After the event has concluded, publicity may be removed by anyone.

Offensive Publicity
While it is not the intention of the HMC student body to post offensive posters, it may 
happen from time to time due to the difference in personal taste, opinion or background. If a 
poster is thought to be offensive, it may be removed using the guidelines stated below. 
Moreover, any poster that does not meet the requirements listed under “Content” may also 
be removed under these guidelines. Elections posters are not exempt from this policy.

Poster Removal
 1. Only one of each offensive poster may be removed.

 2.  The individual given on the poster should be contacted using his or her given  
contact information. At this time, if the individual approves the removal of the 
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publicity, all of the offensive publicity may be removed. If the individual cannot 
be contacted in a timely manner or the offended party wishes to remain 
anonymous, the Disciplinary Board Chair, Judiciary Board Chair, Social Chair or 
Dean of Students Office should be contacted. The board chair or DOS should then 
attempt to contact the individual given in the contact information on behalf of the 
offended party. The removed poster should be taken to the party contacted as 
evidence of its offensive nature.

 3.  If the individual cannot be contacted or does not approve of the removal of the  
publicity, the poster should then be taken either to the Disciplinary Board Chair,  
Judiciary Board Chair or Social Chair, in that order if possible. If the chair  
approves the removal of the publicity, all offensive publicity may be taken down 
at that time.

 4.  If no board chair is able to be contacted within 24 hours by email, telephone or in 
person, the publicity may be taken to the Dean of Students Office, in which case 
DOS may approve the removal of the offensive posters.

 5.  If either individual is not satisfied with the outcome and wishes to pursue the  
matter, a Disciplinary Board charge may be filed.

 6.  Once the publicity is determined to be offensive and has been removed, it may 
not be re-posted.

 7. Failure to follow these guidelines may result in Disciplinary Board action.

Five-College Posting
Each of the 5-College campuses has its own postering policy. It is each student’s  
responsibility to visit the HMC Dean of Students Office for stamped approval prior to  
postering. Publicity should only be posted in approved locations. In addition, these 
conditions apply:

 1.  Alcohol and other controlled substances may not be advertised explicitly or  
implicitly, in printed or pictorial form or through innuendo.

 2.  Multi-college events are private functions, and they may not be advertised off 
campus.

 3. Names of sponsoring organizations or groups must appear on advertising.

 4.  The Claremont Colleges reserve the right to remove any advertising that does not 
comply with the above regulations.

 5.  Duct tape is not allowed at most of the 5Cs. For the complete posting policy, 
please see the dean of campus life.

7-C LIBRARY POLICIES
Loan Periods and Book Renewals
 •  The loan period for ALL students (undergraduates, seniors and graduate  

students) is 28 days for books in the general collection. (As always, reserves, 
browsing books and other special loan periods are for a shorter time.)

 •  You may keep track of the books you have checked out and renew most online by 
logging into Blais (http://blais.claremont.edu) and viewing the items you have 
currently checked out.

 •  If you prefer, you may renew your books in person at one of the libraries or by 
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