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ROOM SEARCH 
In the event of an emergency, or if there is reasonable cause to believe that a violation of 
University policy or state or federal law is occurring or has occurred or exigent 
circumstances exist, Bucknell reserves the right, exercised through Department of Public 
Safety officers or other duly authorized University officials, to enter any University-owned 
or University-supervised residence unit, room or area to conduct a “plain view search” of 
the room or space, including the refrigerator, or to take appropriate action in response to 
an emergency whether or not the occupant(s) is present. A full search of a residence unit, 
room or area may be authorized by the Dean of Students or his/her designee when there is 
a reason to believe that there is contraband or ongoing illegal activity or a violation of 
University regulations, policy or procedures in that unit, room or area, or there exists a 
danger to the building or the safety of its occupants. 

Note: The search of a room by law enforcement officials under the authority of a duly 
issued search warrant must be permitted by the University whether the occupant(s) is 
present or not. Whenever possible, the University will have one of its staff members 
present during the search. 

SALES AND PROMOTIONS 
The University only permits promotions, contests, and sales for and by students and other 
members of the University community upon compliance with the policies described 
below. All campus sales (defined as sales to or by members of the campus community on 
University grounds or arising from their affiliation with the University), or purchases of 
goods with University funds for distribution on campus, must be approved by the Events 
Management Office (219 Elaine Langone Center; 570-577-3393). Such activities are 
subject to approval by the office and are restricted to specific public areas. Door-to-door 
promotions or sales are prohibited. Outside vendors or agencies will not be authorized to 
sell goods or services on campus or solicit funds unless sponsored by a recognized student 
organization with appropriate approvals, if applicable. 

1. Sales and promotions may be conducted on campus by recognized student 
organizations in order to: 

a. Raise money for a philanthropic or charitable project, and/or 

b. Raise money for operating expenses; and/or 

c. Complete course requirements, and/or 

d. Promote goods, services, or causes if they do not violate other provisions of the 
Student Handbook. 

2. Sales and promotions must be registered with and approved by the Events 
Management Office at least one week prior to the event. 

3. Generally, sales and/or promotions may be conducted only behind the assigned table 
in the Elaine Langone Center mall or in such other place as designated or approved 
by the Events Management Office. Door-to-door sales or promotions are prohibited. 

4. If a sale or promotion is conducted to raise money or collect goods or materials for a 
philanthropic or charitable project, the recipient organization must be listed on the 
“Sales and/or Promotions Application.” Following the activity, the amount of money 
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raised or volume of goods or materials received must be reported on the form on file 
with the Events Management Office. 

5. If a sale or promotion activity is conducted to raise money for an organization’s 
operating expenses, the amount raised must be reported to the Events Management 
Office and indicated in the organization’s Bucknell Student Government budget 
request for the following year. 

6. If the activity is a sale, especially one taking place in the Elaine Langone Center Mall, 
indication of the sponsoring organization must be present throughout the duration of 
the activity. 

7. For-profit enterprises by individual students, groups of students or University 
employees are prohibited except by express, written agreement of the Director of 
Events Management. 

8. Fliers, posters, pamphlets, magazines, or other publications shall only be permitted to 
remain in University public spaces if the sponsoring organization is noted and the 
sale of such goods and services, which have been approved, if applicable, directly 
benefits the sponsoring organization. Unless specifically approved by the Events 
Management Office, all such flyers and other written materials shall be limited to 
those sponsored by University activities or groups. Non-complying publications or 
posters are subject to removal and will be retained for three days pending registration 
of sponsorship. 

9. Any exceptions to the above must be requested in writing from the Director of Events 
Management. 

10. The following products will not be approved except by special exception: 

a. products that could be used to injure or kill; 

b. products that could present a high-liability exposure; 

c. alcohol-related products; 

d. tobacco-related products; 

e. sexually suggestive products; 

f. food products; 

g. beverage products; 

h. products that are inimical to the mission or the image of the University. 

11.  Trademark Items: Items bearing any of the Bucknell University trademarks may not 
be manufactured, sold or distributed without the express written consent of the Office 
of General Counsel or a designee of that office. The trademarks of Bucknell University 
include “Bucknell,” “Bucknell University,” “Bucknell Bison,” and the several 
configurations of the Bison. In addition, the use of the University Seal is confined to 
official University purposes. The decision of the General Counsel or his designee shall 
be final with regard to such approvals and requests. In addition: 
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a. The University name, seal, or logo should not be used on unofficial stationery if to 
do so would give the impression that the writer speaks for the University. Thus, 
special care and restraint should be used in writing personal letters on stationery 
bearing the Bucknell name or seal, especially where matters of controversy, 
endorsements of articles of merchandise, or solicitation of help for non-University 
purposes are involved. 

b. All uses of the University name, seal, or logo must follow Bucknell’s visual identity 
and style guidelines, which are available on the University website. 

c. The Bucknell seal is the copyrighted property of the University. The seal is to be 
used primarily to authenticate signatures on documents, including transcripts, as 
the legal symbol of the authority of the corporation. Such uses must be approved by 
the General Counsel. 

d. Reproductions of the seal can be used on University publications or stationery, but 
these uses of the seal must be approved by the Office of Communications. 

12.  If an applicant or organization believes they have been inappropriately denied an 
allowance to sell or produce an item, not bearing a trademark, the applicant or 
organization may appeal the decision of the Director of Events Management to a 
panel consisting of 

a. designee of the Office of Dean of Students; 

b. designee of the Events Management Office; 

c. designee of the Department of Athletics; 

d. student appointed to the panel by the Bucknell Student Government. 

e. The panel so selected shall meet as promptly as possible, but no later than 10 days 
after the appeal is filed with the Office of the Director of Events Management. A 
majority decision shall be necessary to reverse the decision of the Director of Events 
Management. 

Table in ELC Mall: 
• Tables must be clearly marked identifying the sponsoring organization during sale 

• Maximum of five days for sale 

• One 4' table and two chairs will be provided 

• University reserves right to immediate cancellation if procedures are not properly 
followed. 

SMOKING POLICY 
Smoking is prohibited in all University buildings (including non-University-owned 
fraternity houses) and all smoking should take place at least 20 feet from all entrances and 
exits. This policy is meant to promote the health and safety of all members of the campus 
community. 

The success of this policy depends upon the thoughtfulness, consideration, and 
cooperation of smokers and non-smokers. All faculty, staff, and students share the 


